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[bookmark: _GoBack]It is important to note that the food truck business has been rising in popularity for the last few decades; this is mainly attributed to the increase of small businesses. Additionally, some many individuals and businesses use tracks as a way of breaking into the food industry. Furthermore, food trucks have provided food audiences with opportunities of trying different new foods. It is keynoting that food trucks are not linked to road burger flippers; instead, food trucks provider boutique food experience which meets the needs and requirement for all groups of people. For a food truck business to become successful, there is a need for business owners to ensure that needs of their customers are met; this is critical because it helps in building strong customer loyalty. The literature evaluates different principles of marketing that which may be applied in a food truck specialized in selling chocolates.
Target Market
Concerning age, the food truck business will focus on both children and adults who value chocolate. However, since chocolate products are more common among children, the business will remain focused on individuals below the age of 10 years who are likely to purchase chocolate products from the food truck. Additionally, the business will not subdivide the target market into different segments; this is because chocolates are common and used by people from different backgrounds. Also, since chocolates are affordable, to people regardless of their social classes, the food truck will target potential customers from both low and high-income societies. Also, since chocolate products may be used by individuals from religions, the products will be made available to all clients regardless of their religious beliefs. Also, since health understanding of the customers is critical, the products will be provided to all customers whose medical conditions do not restrict them from consuming chocolate products.

Product Features and Benefits
The food truck business will have several features that will be key in facilitating its success. These include the ability to accept multiple payment methods. The business will not be dependent on the cash-only method of payment. Instead, upgrading payment methods can help in attracting a wide range of customers. This will be critical since today’s customers have migrated to cashless payment methods. Additionally, smartphones have also become popular, and they are replacing credit cards, mobile payment methods have become more convenient, and many buyers are using them. To ensure that no customer is turned away, the business will implement, cash, mobile, and credit card payment to accommodate more customers.
The mobility of the food truck will be essential in helping the business to attend to the needs of different customers at different times of the day. For Instance, the food truck can deliver chocolate in events taking place during the day and move to other places with different events in the evening. Having a mobile point of sale system in the food truck will also be vital for making transactions and analyzing sales information.
Numerous benefits are associated with a food truck business; these include fewer risks as compared with a sit-down eatery which may cost more to start. Also, with a food truck, it is easy to change and expand a brand. Unlike with sit-down restaurants, food truck makes can make it possible to change the image of the brand by changing locations (Adams, 2016). Most importantly, the food truck can be a strategic way of establishing a huge customer base and gain their loyalty before starting something bigger such as franchises. Also, with a food truck, it will be easy to manage and control overhead costs; this is because of the costs of servers and other utilities which may be present when running a restaurant. Further, the use of food truck in supplying chocolates would also help in breaking into the chocolate industry.
Product Differentiation
Differentiation involves the addition of different ranges of meaningful differences to a specific product to distinguish the items provided by the firm as compared to those provided by the competitors (Kotler & Keller, 2011). Differentiation plays a huge role in determining the uniqueness as well as the value of the products provided to the customers. Since the chocolate industry is competitive, the food truck business has to implement means that would attract chocolate customer. There are different differentiation approached will be applied to ensure that the company competes effectively with other players in the market. First, the prices of the product will be lower than the prices charged by the competitors; this will be made possible since there are fewer costs incurred which means that the customers will be charged less. It is also important to note that customers also like obtaining the same product for less. However, the low cost charged will not affect the quality of the products provided.

Also, sampling will be implemented where customers may be provided with free samples for new products to try them out. Focusing on personalization and generosity plays a huge role in promoting and increasing customer acquisition and retention. Furthermore, free samples will also help in generating long-lasting, first-time impression among potential customers; this may also help in establishing customer loyalty. The nature of the business will also help in generating differencing the business from other firms selling chocolate. This is because the food truck is potable, which may help in serving the needs of many customers from different physical locations. Differentiating the business through these strategies will help to overcome competition and supporting the business in attracting new customers and retaining them.

Place (Distribution) Issues
The food truck will align the different components of the distribution mix to ensure that the chocolate products are delivered the intended products and at the right time. For the business to be a success, the different components will be required to operate as a whole; having an effective supply chain will play a huge role in improving customer services and increasing profits (Hunsicker, 2019). The distributing channel provided by a food truck is relatively simple as compared to other business; this is mainly because food truck acts as the manufacturer as well as the retailer. Besides, food trucks are not limited to a single geographical area; instead, the business is able to change depending on the customer response. Sometimes, locations which may be regarded as the hotspot are likely to keep on changing, this enables the food truck to move from one place to another depending on the different factors such as the events taking place and customer availability.
Advertising
Different advertising options may be considered for the food truck business. These include social media advertising; this option is essential since most individuals use at least one social media platform. Therefore, this approach will help the business to reach a wide range of potential customers. Additionally, social media will also help the business to notify the customers of the location where the food truck is at different times of the day (Dizon, 2019). Such engagement will help the business to be in touch with the customers, and it will help in keeping customers and preventing them from going to the competitors. Besides, the truck itself can also be used as an advertising medium; this is possible when the truck is given unique designs and including the images of the chocolates offered. Also, the different social media handles of the business can be printed on the truck; this can help the customers to understand where they can access more information about the business. Giveaways are better means of advertising the product among customers who may be new to the food truck; such people may become regular customers, and they can also tell their friends about the business. Printed advertisements such as newspapers and flyers would help in ensuring that reaching out to a wide range of customers. Both radio and television may help in expressing more about the truck and the products, and this can also help in showing some of the products provided to potential customers.
Promotions
There other approaches which may be implemented to create awareness about the product to new customers; these include personal selling, here the salesperson has direct interaction with the customers. This method is useful since there is less wasteful communication, and it offers two-way communication where the salesperson can respond to the issues raised by the customer. Through this technique, it is also possible to persuade potential customers to try out the different chocolate provides available in the food truck. Also, reaching out to food to various food influencers who have thousands of followers may be an effective strategy of ensuring that the products reach a vast pool of potential clients. A small influencers’ event can help to allows them to try out the different products provided to the customers and allow them to take pictures which they can share with their followers. These measures will help in ensuring that the business penetrates and dominates in the market.
In summation, having evaluated different principles of marketing that which may be applied in a food truck specialized in selling chocolates, it is clearly that the food truck business has significantly increased over the years. This is mainly because food trucks can meet the needs are requirements of their customer. Having examined different principles of marketing that which may be applied in a food truck specialized in selling chocolates, it is clear that customers for chocolate products may not be segments since these products are used by both children and adults and are not affected by the level of education. The mobility of food trucks helps in transporting the products close to the customers. Additionally, food truck business can be differentiated by charging lower costs than other products, and distribution is easy since products may be transported to different locations. Different methods of advertising, such as through the use of social media, radio, television, and the use of personal selling may help in promoting product awareness.
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